Christmas Spirit
By Lene Haugmoen Kapstad

Christmas is an important time of the year for retailers, and that is reflected in Christmas TV
advertisements. A modern Christmas tradition in Britain is the John Lewis & Partners Christmas
advertisement campaign. Every year since 2007 the company has produced a Christmas campaign
where they promote their department stores. The advertisements usually present a cover of a wellknown song together with a heart-warming story. Through the campaign, the company creates an
image and an emotional connection to the audience and shoppers.
In this lesson, we will explore the John Lewis & Partners
advertisement from December 2015. The advertisement is called
“The Man on the Moon” and was produced in cooperation with
the charity organisation Age UK and their campaign “No one
should have no one at Christmas”.
Norwegian Christmas trees are donated to British cities every
year as a symbol of the close relationship between the two
countries. In the advertisement “The Man on the Moon”, the
relationship is further reinforced. The Norwegian singer Aurora
performs a cover of the Oasis song “Half the World Away”.

Lesson plan: Study the John Lewis campaign to get in the holiday spirit
1. What do you associate with the term “Christmas spirit”.
 atch the advertisement ”Man on the Moon” (2015) for John Lewis
2. W
https://www.youtube.com/watch?v=wuz2ILq4UeA
3. T
 hink-pair-share. Write down your individual answers before you share and discuss them
with your partner. Share in class.
a. 	Where and when does the story take place?
b. 	Describe the man on the moon. What does he look like? How does he feel?
c. 	Describe the girl. What does she look like? How does she feel?
d. 	Describe the relationship between the man and the girl.
e. The
	
advertisement’s strapline is: “Show someone they’re loved this Christmas”.
What do you think is the message of the advertisement?
f.

	Does this advertisement get you in the Christmas spirit? Why/why not?

g. 	How does the advertisement encourage Christmas shopping?
4. Write a full analysis of the advertisement using the tips below.

Tips for Analyzing TV Advertisements
1. Which product or service is being promoted? Can you easily figure out what the product is?
2. When and where was the advertisement published?
3. What happened in the advertisement? Give a short summary.
4. Who is this advertisement aimed towards? How do you know?
5. How does the advertisement try to get your attention?
6. What do you think the producers of the commercial want you to feel or think (e.g., happy, sad,
melancholic, energetic, angry)? What makes you say this?
7. How does the soundtrack play a role in your interpretation of the advertisement? How does the
music make you feel?
8. What is the message of the advertisement? What does the advertisement’s creators want the target
audience to believe about the product?
9. What is the purpose of the advertisement (e.g., sell a product, entertain, inform, convince)?
10. Is this an effective commercial? Why/why not?

Useful vocabulary:
target audience – the people the commercial is trying to reach and convince
message – the idea the creators want the target audience to believe
purpose – the reason why the text was produced
soundtrack – the music of the film

